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The reason | chose to base my final In the past, my consumyption has often
major project around fast fashion is lbeen excessive and unnecessary, which
due to my personal relationship with has influenced my decisiontoexplore
fashion and overconsumyption. In this issue further through my project.
recent years, | have become i

increasingly aware of how my Graphic design can help ad

choices canimpact both society and fashion by raising aw
the environment for the worse. This influencing con
growing awareness has encouraged Thr |
me to adopt more sustainable habits,
particularly by reducing the omount o
of clothing | purchase. e

NLIAl




@ Project Proposal

Fast Fashion

My project addresses the issue of
overconsumption within fast fashion, focusing
onh how excessive clothing purchases have
negative impacts on the environment and
society.

It explores how fast fashion encourages a cycle
of buying, wearing, and discarding clothing at a
rapid rate, leading to waste, pollution, and
unethical production practices. | chose to focus
on this issue because it is highly relevant today
and directly connects to my own experiences,
allowing me to create more meaningful and
impactful design work that encourages people
to reflect on their consumpption habits.

Research shows that the group most
associated with overconsumption in the fashion
industry is Generation Z (ages 13—-28) in the UK,
with women and girls being the main audience.
This influenced my decision to target this o
demographic within my project Ichosethe
campaign name “Nothing to Wear” because
is a common phrase that |, along with
my friends and family, often say
lots of clothing. It reflect
overconsumption
eelplifelelle:
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Primary Target Secondaly Target
Audience Audience

The target audience for my major Influencers buy clothing in bulk to pro
project is over-consumers aged online audiences, and to stay i )
lbetween 13 to 30, consisting of mainly constantly buy into new
girls and women. This includes clothing items er
students with low income, social compete t
medlia users, and those following ~ tos
fashion trends. Females in this age -
group are found to shop at
fast-fashion retailers more than any
other demographic group.
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The fashion industry causes major pollutic
using large amounts of natural res
greenhouse gas emissio
change. Itis res
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Consumers need to be aware of hidden costs. There is encouragement online to make
One maijor cost is water. The water footprint of more sustainable fashion choices. Influencers
clothing used in the UK annudally is a whopping showcase underconsumyption to their e
8 billion cubic metres. Producing a single audience, curating a simpler wardrobe.
cotton t-shirt requires 5400 bottles of water. "
(Moteo Adarve Zuluagg, 2024). Promote long-term use of clo

industries promote
Clothing trends are changing so fast that fashion that yc

people are adopting a “buy and throw away”
culture, moving on to the next trendy item. At o
present, many items arewornonly seventoten

times loefore being tossed. ltems needtobe
worn at least 30 times to be considered
sustainable. (Martina Igini, 2023).
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Key Issues

The key issues with overconsumption include
the large amount of waste it creates, especially
in fast fashion where clothes are often thrown
away after only a few uses. This leads to
pollution and damage to the environment.

production, which can result in poor working
conditions and low wages for workers.
Overconsumyption also encourages a “buy
more” mindset, where people feel the need to
constantly purchase new items, even when
they don't need them.

It also increases demand for cheap, fast ( 4

This can lead to alack of appreciation for w
people already own and contributes
unsustainable lifestyle.
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Research

Secondaly

Research

For my primary research, | will use existing
information from reliable sources such as
articles, reports, and welbsites. This could
include statistics about fast fashion,
environmental impacts, and working
conditions. | will also look at existing
camppaigns, brands, and graphic design
work related to sustainability to gain
inspiration and understand how others
communicate similar messages.

For my secondary research, | will collex

own information about overc
fashion. | plan to create
at Generation Z
habits a
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For this project, | will use graphic deS|gn to con
and engagingly. | will create post

public spaces so people seethe ‘
design social med| | posts
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How my prjoect
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This project aligns with my future amibitions in
graphic design as it allows me to explore how
design can be used to commmunicate important
social issues.

T
b

| am interested in pursuing a career in graphic
design, particularly in areas such as branding,
advertising, or campaign design. This project helps
me develop skills in creating meaningful visuals, i
targeting a specific audience, and deliveringclear
messages. It also shows how design can influenc
people’s thoughts and behaviours, which is
impportant skill for working in the creativ
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Intended Impact &
Outcome

This project adims to create a positive impact by raising
awareness about the hidden problems of fast fashion
and encouraging people to think more carefully before
lbuying new clothes.

By using eye-catching and clear graphic design, the
campaign will help reduce impulse buying and promote
better choices, such as shopping second-hand, repalrlng
clothes, and supporting ethical brands. Theoverall
outcome is to change attitudes towards fashion so't
people value quality over quantity and
responsible decisions that beneflt bo h
environment. '
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